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The brilliant minds behind a brighter future
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Innovation comes when and where it’s least expected; if it were obvious, it wouldn’t be new.

Honoring innovation in Alaska is itself relatively new, with the Alaska State Committee on

Research starting its Innovators Hall of Fame as recently as 2014. The stated mission is “to

celebrate and honor outstanding individuals who put Alaska on the map as leaders in innovation

and to contribute to Alaska’s growing culture of innovation.”

Past honorees include the ancient creators of the Tlingit fishhook and Alutiiq angyaq skin boat;

discoveries in ecology, aurora physics, and hibernation medicine; engineers of bridges and oil

field facilities; promoters of the Gold Rush, television, alternative energy sources, peony

horticulture, and innovation itself; and a vast array of inventors, often of measuring devices but

also consumer products such as pack rafts, fat bikes, and fish oil tablets.

The class of 2022 inducted at a ceremony in Juneau in March is relatively small, with just three

individuals, yet they represent the diversity of innovation: new computer software, new ways to

communicate, and new ways to heal a wounded spirit.







abuse disorders, including the opioid public health crisis. Efforts are underway to apply findings

from Qungasvik work to address these same issues facing military service members and veteran

populations of Alaska.

Elders in the Yup’ik communities of the Bering Sea where Rasmus has done most of her work

often say, “We used to have to survive the weather and our hunger, but today young people

have to survive their feelings. We had to work on living every single day, and that’s what we

need to give our young ones: reasons to live every day.”

“It’s learning to apply these tools to address these new problems that is the innovative aspect of

our suicide prevention research,” Rasmus says.

Piper Wilder

Piper Wilder was an entrepreneur in renewable energy long before she set foot in Alaska.

While living in Colorado, Wilder served as vice president of Amatis Controls, a state-of-the-art

lighting controls company based in Aspen. She also served as board chair of the Colorado Solar

and Storage Association.

Upon moving to Alaska in 2015, she soon formed 60Hertz Energy, a small firm that developed

maintenance software for electricity assets—from microgrids to fleets of diesel generators and

portfolios of renewables. The Computerized Maintenance Management Software is used by,

among other utilities, the Alaska Village Electric Cooperative (AVEC), the largest rural Alaska

electric cooperative, serving more than fifty remote communities.

“Piper’s product has allowed them to move away from disjointed handwritten logs to a

centralized software platform that is easy for power plant operators to use and allows easy

tracking by AVEC to manage their assets, improve system efficiency, and avoid maintenance

issues,” says UAF assistant professor Jeremy VanderMeer in his nominee letter.

The software captures rich data that helps supervisors miles away have more awareness and

control of expensive, remote assets, says Wilder. “Supervisors can message with the field tech

to quickly answer questions or resolve issues.”

60Hertz’s customer base has broadened to include power and water utilities in Alaska and

Canada. Wilder and her team are also working in Nigeria, Sierra Leone, and Benin through a

contract with the US Department of Defense Office of Naval Research.



This company has been a labor of love, from its beginnings at a start-up weekend to a

PowerPoint presentation, says Wilder. “I fell head over heels in that first weekend with this

vision and it’s grown since. We now have twenty employees all over the globe and thirty

customers.”

Wilder says she deeply cares about climate change and sustainable energy, so she feels it’s her

calling to focus on maintaining these assets through her software.

She also values listening carefully to what people wish would make their lives better.

“I ask a potential customer, ‘If you had a magic wand, what would make the difference?’ There’s

wistful gazing and then a lot of rich insights,” she says. “I think—particularly in start-up

companies—that’s the meat of creating a product that will really serve the market—just by

asking.”


